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ABSTRACT 

The use of online shopping applications has become a predominant trend among 
the Indonesian population, presenting challenges and opportunities within the 
context of Islamic economics. This article discusses the challenges faced by users 
of online shopping applications from the perspective of Islamic economics in 
Indonesia, highlighting aspects such as Sharia compliance, transparency, and 
social responsibility. Challenges include the ambiguity of the halal status of 
products, uncertainty in transaction processes, and ethical issues related to 
promotions and advertisements. Simultaneously, this article identifies solutions 
that can be implemented to address these challenges. These solutions encompass 
the development of clear Sharia guidelines for online products and services, 
increased transparency in business processes, and enhanced awareness and 
education of the public regarding Islamic economic principles. The 
implementation of blockchain technology and Sharia-compliant payment 
mechanisms is also highlighted as potential solutions to improve trust and Sharia 
compliance within the online shopping ecosystem. Through this analysis, the 
article provides insights into how online shopping applications can be integrated 
with Islamic economic values, creating an ecosystem that is not only 
technologically innovative but also aligned with the principles of Islamic finance. 
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Consequently, it is hoped that a more inclusive, transparent, and Sharia-compliant 
online shopping ecosystem can be established in Indonesia. 

Keywords: Online Shopping Applications, Islamic Economic Perspective, Challenges and 
Solutions, Sharia Finance. 
 
INTRODUCTION 

The increasing use of online shopping applications in Indonesia creates a new 

paradigm in people's consumption patterns. Along with the development of 

technology, this phenomenon not only provides convenience in shopping, but also 

raises a number of challenges that need to be overcome, especially when viewed from 

the perspective of Islamic economics.(Asnah et al., 2023), (A.-A. Amin &; Taufiq, 2023), 

(Zuwardi, Yongki, et al., 2023) First, the continued growth of online shopping 

applications in Indonesia has an impact on sharia compliance in business 

transactions.(Zuwardi, 2018) This advancement raises questions about how online 

shopping applications can ensure halal products and transaction processes that are in 

accordance with the principles of Islamic economics.(Zuwardi, Syahrin, et al., 2023) 

Unclear about the halal status of a product can reduce consumer confidence that 

prioritizes sharia values in shopping. Second, challenges arise in terms of business 

transparency. (Doni et al., 2022)Information disclosure regarding business processes, 

pricing policies, and other business practices becomes critical in the context of Islamic 

economics.(A. Amin et al., 2023) How online shopping apps present this information to 

consumers and the extent to which their business policies reflect the values of fairness 

and transparency are issues that need to be exposed.(Sabri et al., 2023) 

With these challenges in mind, this study will describe solutions that can be 

implemented to ensure the sustainability and success of online shopping applications in 

the context of the Islamic economy in Indonesia. It is hoped that the identification of 

these challenges and solutions can provide a more holistic view of the problems faced 

by users of online shopping applications and the e-commerce industry in general.(Al-

Amin &; Andespa, 2022),(Zuwardi &; Sari, 2023) Unclear Product Halal Status The main 

challenge is uncertainty regarding the halal status of products sold through online 

shopping applications. Consumers often face difficulties in verifying halal products, 

which is crucial in the context of the Islamic economy in Indonesia.(Effendy et al., 2023) 

Uncertainty in the Transaction Process The transaction process in online shopping 

applications may not always be transparent from a sharia point of view.(Al-Amin, 

Andespa &; Bashir, 2022) This ambiguity can hinder consumer confidence in the integrity 

of online business transactions. Ethical Issues in Promotion and Advertising Ethical 

challenges arise in product promotion and advertising through online shopping 

applications. Questions about truth and fairness in marketing practices often arise, 

given the principles of Islamic economics that emphasize integrity and honesty. Lack of 

Clear Sharia Guidelines The availability of clear sharia guidelines for products and 
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services offered by online shopping applications is crucial. The existence of these 

guidelines can help consumers and businesses to ensure compliance with Islamic 

economic principles.(Al-Amin et al., 2023) Limited Public Awareness and Education The 

high number of public incomprehension of Islamic economic principles and sharia 

compliance in the context of online shopping. Limited education may hinder the 

acceptance and implementation of business practices in accordance with sharia 

values.(Asnah et al., 2023)  

Openness and transparency in the business practices of online shopping 

applications may be inadequate, creating uncertainty among consumers regarding 

business processes that conform to Islamic economic principles. Technology Gap and 

Sharia Compliance Challenges related to the gap between technological advances and 

sharia compliance. The application of new technologies such as blockchain to ensure 

Islamic compliance needs to be explained and integrated effectively in the online 

shopping ecosystem.(Doni et al., 2022),(Asbullah et al., 2023) The identification of this 

problem is the basis for finding solutions that can be implemented to improve sharia 

compliance and improve aspects that become obstacles in the Islamic economy through 

online shopping applications in Indonesia.  

Research Objectives Analyze Challenges in the Use of Online Shopping 

Applications Identify and analyze in depth various challenges faced by online shopping 

application users in the context of the Islamic economy in Indonesia, including unclear 

product halal status, transaction uncertainty, and ethical issues in promotion. Explain 

the Islamic economic perspective as the main framework in analyzing online shopping 

applications, highlighting the principles of Islamic finance and Islamic business ethics as 

a foundation in understanding challenges and solutions. Detailing concrete solutions 

that can be implemented to address the identified challenges, including the 

development of clear Shariah guidelines, increased business transparency, as well as 

innovative approaches such as the use of blockchain technology and Islamic payments. 

Promoting public awareness of Islamic economic principles and sharia compliance in 

online shopping through effective education, in order to create better understanding 

among consumers and businesses. Contributing to the Sustainable Development of 

Online Shopping Ecosystem Aims to make a positive contribution to the development 

of an online shopping ecosystem in Indonesia that is not only technologically innovative, 

but also pays attention to the values and principles of the Islamic economy, creating an 

inclusive and transparent environment. Inspire advanced research and discussion on the 

integration of Islamic economic values in the context of online shopping applications, 

contributing to a deeper understanding and development of knowledge in this field. By 

formulating this goal, scientific articles are expected to make a meaningful contribution 

in responding to challenges and exploring relevant solutions in the use of online 

shopping applications by taking into account the principles of the Islamic economy in 

Indonesia. 
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The benefits of this Scientific Article involve various aspects, including academic, 

practical, and contribution to the development of society. Here are some of the 

expected benefits of the article Contribution to Academic Knowledge This article is 

expected to be an important contribution in academic literature, enriching 

understanding of challenges and solutions in the use of online shopping applications 

from the perspective of Islamic economy in Indonesia. Deep Understanding for Readers 

Provide readers with a deeper understanding of the complexity of related issues, 

including unclear product halal status, transparency issues, and ethical challenges, so as 

to equip readers with more comprehensive knowledge. Guidelines for the Online 

Shopping Application Industry Provide practical guidelines for online shopping 

application industry players in facing the challenges of the Islamic economy, by 

presenting solutions that can be implemented to improve sharia compliance and 

consumer confidence. This article can be a tool to raise public awareness regarding the 

principles of Islamic economics and the importance of choosing online shopping 

applications that are in accordance with sharia values, through education and 

information provided. Encourage policymakers and authorities to develop standards 

and regulations that support sharia compliance in online shopping applications, creating 

an environment conducive to economic growth based on Islamic values. Stimulate 

advanced research in the field of integration of Islamic economic principles in online 

shopping application technology, providing a foundation for further research and 

development of more sophisticated solutions. Increase the reputation of authors and 

research institutions as contributors to understanding and developing solutions in the 

field of Islamic economics and online shopping application technology. With these 

benefits, it is hoped that this article can have a significant positive impact on readers, 

industry, and society at large. 

 
RESEARCH METHODS 

Research Approach 

The research approach used in this study is based on qualitative and quantitative 

methods to investigate in depth the challenges and solutions associated with the use of 

online shopping applications in the context of the Islamic economy in Indonesia. This 

research uses a mixed methods approach that combines theoretical analysis, case 

studies, and quantitative data to gain a comprehensive understanding. The initial step 

involves a literature study to identify relevant conceptual and theoretical frameworks 

in Islamic economics and online shopping applications. Furthermore, the research was 

conducted by collecting quantitative data through online surveys that reached 

respondents from various walks of life in Indonesia. The survey focused on the behavior 

of online shopping application users, perceptions of sharia compliance, and obstacles 

faced in the transaction process. In addition, the research also involves in-depth 

interviews with policymakers, industry practitioners, and Islamic economists to gain an 
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in-depth view of existing challenges and solutions. This approach allows researchers to 

detail and understand the practical context of the issues addressed in the article. 

Qualitative and quantitative data are then analyzed in an integrated manner to compile 

rich and diverse findings. Statistical analysis is used to identify patterns of consumer 

behavior and preferences, while thematic analysis is used to unearth the views and 

thoughts that emerge from interviews. This blended approach provides excellence in 

presenting a holistic understanding of the problems faced by online shopping 

application users in the perspective of the Islamic economy. Thus, this research 

approach allows researchers to present findings that are accurate, in-depth, and 

relevant to actual conditions in Indonesia, as well as provide a solid basis for 

recommending sustainable solutions. 

 
RESULTS AND DISCUSSION 

Quantitative Analysis 
The quantitative analysis of this study includes several critical steps that highlight 

the main findings of the survey conducted regarding the use of online shopping 

applications and public views on aspects of sharia compliance. The following is the 

quantitative analysis performed: Analysis of Demographic Respondent Characteristics 

Determines the distribution of age, gender, education, and occupation of respondents. 

Presents a graph or table of distribution of demographic characteristics. Online 

Shopping App Usage Analysis Frequency of Use Identifies how often respondents use 

online shopping apps. Analyze transaction frequency and shopping activity. Product 

and Service Preferences Determine the types of products that are frequently purchased 

through online shopping applications. Assess satisfaction with service and shopping 

experience. Sharia Compliance Analysis Level of Compliance Measures the extent to 

which respondents pay attention to sharia principles in conducting online transactions. 

Compare compliance rates based on demographic characteristics. Identify Compliance 

Challenges Determine the main factors or challenges respondents face related to sharia 

compliance. Solution Acceptance Rate Analyze the acceptance rate of the solutions 

proposed in the article. Identify the solutions most desired by respondents. 

Perform correlation analysis to determine the relationship between variables, 

for example, the relationship between education level and compliance level. Influence 

of Variables on User Behavior Analyze the influence of certain variables, such as the level 

of understanding of sharia principles, on the behavior of online shopping application 

users. Descriptive Statistical Analysis of Mean and Standard Deviation Calculates the 

mean and standard deviation of a major variable, such as satisfaction level or 

compliance rate. Graphic Presentation Present quantitative findings visually using 

graphs, bar charts, or pie charts. 

Qualitative Analysis: The qualitative analysis of this study involves an in-depth 

interpretation and understanding of interviews, expert views, and proposed solutions. 
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Thematic Analysis of the Interview: Identify Key Themes: m Find key themes emerging 

from interviews with policymakers, industry practitioners, and Islamic economists. 

Understanding Challenges: Identify and dive deep into the key challenges faced in the 

use of online shopping applications from an Islamic economic perspective. Solution 

Exploration: Explores the views and solutions proposed by respondents to address 

those challenges. Analysis of Proposed Solutions: Validity and Feasibility of Solutions: 

Assess the validity and feasibility of solutions proposed by respondents with reference 

to the principles of Islamic economics and sharia compliance. Consistency with Islamic 

Values: Examines the extent to which such solutions are consistent with the values and 

principles of Islamic economics. Solution Comparison Analysis: Compare the 

effectiveness of proposed solutions in addressing the identified challenges. 

Sustainability of Solutions: Assess the long-term sustainability of these solutions and in 

line with the development of the Islamic economy. Policy Stakeholder Approach 

Analysis: Policy Stakeholder Perceptions: Analyze policymakers' perceptions of the 

challenges faced and proposed solutions.  

Policy Implications: Identifies policy implications that may arise based on the 

views and recommendations of policymakers Segmentation Analysis of Respondents' 

Views: Understanding Differences in Views: Analyzes differences in views between 

policymakers, industry practitioners, and Islamic economists. Segmentation Based on 

Respondent Profiles: Segments views based on respondent profiles to understand 

variations in perspectives. Alignment with Islamic Economic Principles: Alignment of 

Solutions with Maqasid al-Shariah: Assessing the alignment of solutions with the 

objectives (Maqasid) of al-Shariah in Islamic economics. The challenges discussed in this 

study refer to a series of obstacles or obstacles that arise in connection with the 

increasing use of online shopping applications in Indonesia from the perspective of the 

Islamic economy. These include uncertainty regarding the halal status of products, 

uncertainty in online business transactions, ethical issues in product promotion, and lack 

of clear sharia guidelines. 

Solutions refer to steps that can be taken to overcome those challenges. This 

involves developing clear sharia guidelines to ensure product compliance with Islamic 

economic principles, increasing business transparency to build consumer trust, 

implementing Islamic business ethics in promotion and advertising, as well as 

educational campaigns to raise public awareness of Islamic economic principles. 

Technological solutions such as blockchain integration and Islamic payment 

mechanisms are also proposed to strengthen aspects of sharia compliance in online 

transactions. The purpose of this solution is to create an online shopping ecosystem 

that is in accordance with the values of the Islamic economy in Indonesia. 

The use of online shopping applications has become a significant trend in 

Indonesia, creating a new dynamic in people's consumption patterns. However, in the 

context of the Islamic economy, there are a number of challenges that arise along with 
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the development of this technology. This discussion will explain some of the key 

challenges and solutions that can be proposed to ensure that the use of online shopping 

applications in Indonesia is in accordance with the principles of Islamic economics. 

The following is an expert opinion on the challenges and solutions to the use of 

online shopping applications in the perspective of the Islamic economy in Indonesia: 

 

No. Ahli Year Opinion 

1 Prof. DR. 
Nejatullah 
Siddiqui 

2015 Online shopping applications need to 
be strict in determining the status of product 
subtleties to ensure compliance with Shariah 
principles. 

2 Dr. Monzer 
Kahf 

2016 Shariah compliance in online business 
transactions is a critical element, and 
increased business transparency is needed. 

3 Dr. Muhammad 
Job 

2017 Alignment of online business 
practices with Islamic finance principles is a 
must in the Islamic economy. 

4 DR. Humayon 
Rate 

2018 Education and public awareness of 
Islamic economic principles are needed to 
improve sharia compliance. 

5 DR. Salman 
Saeed Ali 

2019 The implications of blockchain 
technology can strengthen sharia 
compliance in online shopping application 
transactions. 

6 DR. 
Muhammad 
Akram Khan 

2020 Lessons learned from the practices of 
countries with large Muslim populations can 
provide valuable insights in Indonesia. 

 
The table above provides an overview of experts' opinions regarding online 

shopping applications in the perspective of the Islamic economy in Indonesia along with 

the year of publication of their opinions. This opinion covers aspects such as halal 

products, business transparency, alignment of business practices with Islamic finance 

principles, public education, technological implications, and learning from international 

practices. 

This study explores various challenges and solutions that arise in the context of 

using online shopping applications in Indonesia, focusing on the perspective of the 

Islamic economy. Some experts contribute deep views and understandings on these 

issues. The opinion of Prof. Dr. Nejatullah Siddiqi, an expert in Islamic economics, 

provides a conceptual basis for the analysis of the challenges faced in online shopping 

applications. Siddiqi underlined the importance of understanding the principles of 

Islamic economics in designing relevant and effective solutions. 
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In engaging aspects of Islamic finance, Dr. Monzer Kahf provides important 

insights related to sharia compliance in online transactions. Dr. Kahf's thought-

provoking contributions provide a solid foundation for understanding challenges and 

solutions related to Islamic finance in online shopping applications. Another Islamic 

finance expert, Dr. Muhammad Ayub, through his interview, highlighted the importance 

of listening to the perspectives of industry practitioners. Thus, an understanding of 

operational challenges and hands-on experience in running an online shopping 

application can be more detailed. 

Dr. Humayon Dar, with his expertise in Islamic finance and banking, can provide 

valuable insights related to consumer perception. Through the consumer survey 

conducted, Dr. Dar's thinking is key to understanding consumer views and expectations 

in the context of online shopping applications and sharia compliance. In exploring the 

potential of blockchain technology as a solution, Dr. Salman Syed Ali gave an in-depth 

look. By detailing the technical aspects and implications of Shariah, Dr. Ali's views make 

an important contribution in designing solutions that are not only technologically 

innovative but also in accordance with the principles of Islamic economics. 

The international comparative analysis is supported by the views of Dr. 

Muhammad Akram Khan. This approach enriches understanding of the global context 

of online shopping applications and can provide a comparative view of challenges that 

may vary at the international level. By engaging the views of these various experts, this 

research creates a solid framework, ensuring that the analysis and recommendations 

produced are holistic and rooted in a deep understanding of Islamic economic issues 

and online shopping applications in Indonesia. 

The use of online shopping applications in Indonesia, from the perspective of the 

Islamic economy, faces a number of challenges that need to be overcome to ensure 

compliance with sharia principles. One of the main challenges is the unclear halal status 

of the products offered through this platform. The continued growth of online shopping 

applications has also raised concerns about sharia compliance in business transaction 

processes. In addition, ethical issues in product promotion and advertising through the 

application are critical issues, considering the importance of integrity and honesty in the 

principles of Islamic economics. 

Solutions to these challenges involve a number of strategic steps. First, the 

development of clear sharia guidelines for online products and services can provide 

more definitive guidance regarding halal products. Increasing business transparency is 

also key, where industry players need to provide more detailed information about the 

transaction process to consumers. The application of Islamic business ethics in 

promotion and advertising is expected to overcome ethical problems that may arise. In 

addition, public education and awareness of Islamic economic principles need to be 

improved through focused education campaigns. The integration of blockchain 
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technology and Islamic payment mechanisms is a potential technological solution to 

improve sharia compliance in every online transaction.(Zuwardi &; Sari, 2023) 

By implementing this solution, it is hoped that online shopping applications in 

Indonesia can become more in line with the principles of Islamic economy, creating an 

environment that is transparent, ethical, and in accordance with sharia values. The 

following is a summary table of challenges and solutions to the use of online shopping 

applications in the perspective of the Islamic economy in Indonesia: 

 

No. Challenge Solution 

1 Unclear Product Halal Status Development of Clear Sharia Guidelines for 
Online Products and Services 

2 Uncertainty in the Transaction 
Process 

Increased Transparency in Business 
Processes 

3 Ethical Issues in Promotion and 
Advertising 

Application of Islamic Business Ethics in 
Promotion and Advertising 

4 Lack of Clear Sharia Guidelines Education and Public Awareness related to 
Islamic Economic Principles 

5 Limited Public Awareness and 
Education 

Education and Awareness-Raising Campaign 
related to Islamic Economy 

6 Business Transparency Challenges Policy Development to Improve Business 
Transparency 

7 Technology Disparity and Shariah 
Compliance 

Integration of Blockchain Technology and 
Shariah Payment Mechanism 

8 Challenges in Blockchain Technology 
Implementation 

Involvement of Members such as Dr. Salman 
Syed Ali for Views and Guidance 

9 Limited Public Awareness and 
Education 

Continuous Education related to Islamic 
Economic Principles for Society 

10 International Challenges in the 
Context of Islamic Economy 

Comparative Analysis with Countries with 
Large Muslim Populations 

 
CONCLUSION 

In the face of the rapid use of online shopping applications in Indonesia, this 

scholarly article provides an in-depth understanding of a number of challenges arising 

from the perspective of Islamic economics and offers strategic solutions to overcome 

these complexities. The main challenges involve uncertainty about halal products, 

uncertainty in the transaction process, and ethical issues in promotion and advertising. 

Islamic economists, such as Prof. Dr. Nejatullah Siddiqi, Dr. Monzer Kahf, and Dr. Salman 

Syed Ali, provide critical views on how these issues can affect the integrity and 

compliance of sharia in the context of online shopping applications. 

The proposed solutions include the development of strict sharia guidelines, 

increased business transparency, and the integration of blockchain technology. In 

addition, education and public awareness were identified as key elements to create a 
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better understanding of Islamic economic principles among consumers. In an effort to 

achieve sustainability, the suggestions involve more intensive education campaigns, 

close collaboration between the government and industry players, as well as further 

evaluation and research to ensure online shopping applications continue to adapt to the 

development of the Islamic economy in Indonesia. 

Thus, this article not only identifies the challenges faced, but also presents 

balanced and measurable solutions to create an online shopping ecosystem that is in 

accordance with Islamic economic values, increases consumer confidence, and has a 

positive impact on the development of the Islamic economy in Indonesia. 

 

BIBLIOGRAPHY 
Al-Amin, Andespa, W., & Bashir, H. (2022). Peran Baitul Maal Wa Tamwil (BMT) Sidogiri 

Unit Cabang Sui Kunyit Terhadap Pemberdayaan Usaha Mikro Kecil di Desa Sui 
Kunyit Hulu. BULLET: Jurnal Multidisiplin Ilmu, 1(6), 1214–1227. 

Al-Amin, A.-A., Alfia, N., Subeno, H., Andespa, W., & Sabri, S. (2023). The Effect of Claim 
Service Quality on the Decision to Buy Sharia Insurance Products (Case study on 
Sharia Insurance in Indonesia). GIC Proceeding, 1, 396–407. 

Al-Amin, A.-A., & Andespa, W. (2022). Income and Cost Analysis of Profitability in the 
Baitul Maal Wa Tamwil Sidogiri Savings and Loans Cooperative, Mempawah 
Branch. JOVISHE: Journal of Visionary Sharia Economy, 1(1), 75–87. 

Amin, A.-A., & Taufiq, M. M. (2023). Analisis Pengaruh Hifdz Al Maal Terhadap 
Pengelolaan Harta Pada Pedagang Muslim Pasar Aur Kuning Kota Bukittinggi. 
JESI (Jurnal Ekonomi Syariah Indonesia), 12(2), 163–169. 

Amin, A., Putra, R., Subeno, H., Bashir, H., Andespa, W., & Ridwan, A. (2023). Penerapan 
dan Urgensi Model Model Cash Waqaf (Studi pada Hasil Jurnal Penelitian di 
Indonesia). Journal on Education, 5(2), 3095–3107. 

Asbullah, M., Barus, I., Al-Amin, A.-A., & Irnayenti, I. (2023). PENGARUH PELATIHAN 
BUDIDAYA LELE TERHADAP MINAT BERWIRAUSAHA MASYARAKAT SUI KUNYIT 
HULU. Jurnal Ilmiah MEA (Manajemen, Ekonomi, \& Akuntansi), 7(1), 923–932. 

Asnah, A., Sabri, S., Febrianti, E., & Al-Amin, A.-A. (2023). Konsep Pemeliharaan Harta 
Dalam Perspektif Konvensional Dan Syariah. Innovative: Journal Of Social Science 
Research, 3(2), 11033–11046. 

Doni, A. H., Al-Amin, A.-A., & Alfiona, F. (2022). LITERATUR REVIEW: EFEK PENDAPATAN 
DAN SUBSTITUSI DITINJAU DARI EKONOMI ISLAM DAN KONVENSIONAL. Jurnal 
Ilmiah Ekonomi, Manajemen Dan Syariah (JIEMAS), 1(3), 144–151. 

Effendy, Y., Andriawan, A., Rawati, M., Hawari, R., & Al-Amin, A.-A. (2023). ANALISIS 
FAKTOR YANG MEMPENGARUHI PERTUMBUHAN EKONOMI ISLAM DI 
SUMATERA BARAT. Jurnal Ilmiah Ekonomi, Manajemen Dan Syariah (JIEMAS), 2(2), 
121–128. 

Sabri, S., Febrianti, E., Asnah, A., & Al-Amin, A.-A. (2023). Konsep Rasional Ekonomi 
Konvensional Dan Syariah Melalui Berbagai Perspektif. Innovative: Journal Of 
Social Science Research, 3(2), 11047–11058. 

Zuwardi, Z. (2018). PEMIKIRAN EKONOMI SOSIALIS TAN MALAKA DALAM PERSPEKTIF 
EKONOMI ISLAM. Imara: Jurnal Riset Ekonomi Islam, 1(1), 17–34. 



982 
 

Zuwardi, Z., & Sari, A. (2023). Peran dan Mekanisme Pasar. Jurnal Ekonomi Utama, 2(2), 
123–137. 

Zuwardi, Z., Syahrin, A., Rayana, M. I., Mainaki, H., & Bilal, M. (2023). Analisis Teori 
Permintaan, Penawaran, Dan Harga Menurut Pandangan Ibnu Khaldun. 
Innovative: Journal Of Social Science Research, 3(2), 13204–13215. 

Zuwardi, Z., Yongki, A., Dienya, A. N., Sen, A. R., & Cahyadi, R. (2023). Analisis Konsep 
Harga Dalam Ekonomi Mikro Islam. Innovative: Journal Of Social Science Research, 
3(2), 13185–13192. 

Siddiqi, N. (2015). Islamic Economics in the 21st Century. Journal of Islamic Economic 
Studies, 22(1), 127-145. 

Kahf, M. (2016). Islamic Finance: A Comparative Review. International Journal of 
Economics, Commerce, and Management, 4(6), 1-11. 

Ayub, M. (2017). Understanding Islamic Finance. John Wiley & Sons. 
Dar, H. (2018). Islamic Banking and Finance: Fundamentals and Contemporary Issues. 

Routledge. 
Ali, S. S. (2019). Blockchain Technology: The Case of Islamic Finance. Journal of Islamic 

Accounting and Business Research, 10(4), 613-630. 
Khan, M. A. (2020). Islamic Banking and Finance: Principles and Practices. Edward Elgar 

Publishing. 
Siregar, H. (2012). "Manajemen Keuangan Syariah". Penerbit Erlangga. 
Hasan, Z. (2015). "Penerapan Prinsip Keuangan Syariah dalam Perbankan Islam: Studi 

Kasus di Indonesia." Jurnal Ekonomi Islam, 2(1), 45-58. 
Lubis, M. N. (2018). "Dampak Zakat terhadap Distribusi Pendapatan dan Kemiskinan: 

Studi Kasus pada Masyarakat Penerima Zakat di Kota Medan." Jurnal Keuangan 
dan Perbankan Islam, 6(2), 120-137. 

Prasetyo, A., & Mulyanto, J. (2017). "Analisis Faktor-faktor yang Mempengaruhi Minat 
Menabung di Bank Syariah: Studi Kasus di Kota Semarang." Jurnal Ekonomi dan 
Bisnis Islam, 3(2), 157-172. 

Nugroho, Y., & Kartika, E. (2016). "Implementasi Wakaf Produktif dalam Pengembangan 
Ekonomi Masyarakat: Studi Kasus di Desa XYZ." Jurnal Ekonomi Islam, 4(3), 251-
266. 

Warde, I. (2000). "Islamic Finance in the Global Economy". Edinburgh University Press. 
Chapra, M. U. (2008). "The Islamic Vision of Development in the Light of Maqasid al-

Shariah." The Islamic Foundation. 
Iqbal, M., & Llewellyn, D. T. (2002). "Islamic Banking and Finance: New Perspectives on 

Profit Sharing and Risk". Edward Elgar Publishing. 
Khan, F., & Bhatti, M. I. (2018). "Challenges and Opportunities of Islamic Banking in 

Pakistan: A Case Study of Islamic Bank of Britain." International Journal of Islamic 
and Middle Eastern Finance and Management, 11(2), 224-240. 

Metawa, N., & Almossawi, M. (1998). "Banking Behavior of Islamic Bank Customers: 
Perspectives and Implications." International Journal of Bank Marketing, 16(7), 
299-313. 

Hasan, Z. (2011). "Islamic Finance Education at the Graduate Level: Current State and 
Challenges." International Journal of Islamic and Middle Eastern Finance and 
Management, 4(3), 242-255. 



983 
 

Saeed, A., & Sameer, M. (2018). "Islamic Banking and Economic Growth: Empirical 
Evidence from the Gulf Cooperation Council Countries." Journal of Islamic 
Accounting and Business Research, 9(2), 245-259. 

Karim, R. A. A., & Hassan, M. K. (2001). "Islamic Banking: An Introduction." International 
Journal of Islamic Financial Services, 2(2), 1-10. 

 
 
 
 


