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Abstract 

The rapid development of technology has had an impact in all fields, one 
of which is the banking sector. Advances in information and 
communication technology are reflected in Bank Syariah Indonesia, 
which is developing their services by offering mobile banking services, 
but customers still lack knowledge in using them because many 
customers do not want to know about banking developments. 
Awareness of using mobile banking can be said to be a growing feeling 
in mobile banking users to carry out their obligations in accordance with 
what they already know and understand. Because online zakat has 
enormous potential for the community's economy, considering that the 
Indonesian people have the largest number of Muslims in the world. And 
it cannot be denied that Indonesian Muslims are also mobile banking 
users who are active in banking activities. The strategy used to attract 
people to pay zakat still uses a fairly simple strategy. The strategy used 
in marketing zakat products is through brochures, banners, 
advertisements, radio. As an appeal to make it easier for customers to 
distribute their zakat using several methods, namely through Bank 
Syariah Indonesia mobile, especially mobile banking. 

Keywords: Community Interest, Zakat, Mobile Banking 
 
INTRODUCTION 

Zakat is one of the tools of the Islamic economic system because of its 

relationship to property ownership. Ownership is an important issue from an 

Islamic perspective because apart from being a fundamental value of the 
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Islamic economic system, ownership also concerns people's relationship with 

the ownership or wealth of the property they own, how to obtain it, the 

function and rights of property, and how they can utilize it (Abojeib, M ., et al, 

2023). 

Zakat is a worship that contains two dimensions, namely the hablum 

minallah dimension or vertical dimension and the hablum minannaas 

dimension or horizontal dimension. If zakat worship is carried out well, it will 

increase the quality of faith, cleanse and purify the soul, and develop and bless 

the assets owned. If managed well and in trust, zakat will be able to improve 

the welfare of the people, be able to improve the people's work ethic and 

ethics as well as economic equality (Roziq, A., et al, 2021). 

According to the concept of zakat in Islam, there are certain rights 

reserved for other people, especially for the poor over people who have 

excess wealth. By channeling and giving away excess assets, you can turn your 

assets into a blessing. Poverty alleviation will be helped a lot by this. (Akhyar 

Adnan, M., & Barizah Abu Bakar, N, 2009). 

One source of social funds for Muslims is zakat funds. This statement 

means that the use of zakat organized by the Amil Zakat Agency can be used 

for economic activities of the people, one of which is overcoming poverty and 

unemployment by distributing effective zakat to people who need it as 

business capital (Ismail, A. G., et al, 2013). 

Baitulmal, which is part of a sharia bank, is one of the institutions that 

manages zakat. In accordance with sharia banking law, it has the right to 

manage social funds through baitulmal. Baitulmal's performance is expected 

to correlate with the growth of sharia banks, meaning that the amount 

collected and distributed to beneficiaries according to sharia is expected to 

increase every year (Manara, A. S., et al, 2018). 

Sharia banks are financial institutions that function as intermediaries 

between saving customers and financing customers (intermediation 

institutions). Sharia banks carry out their functions as intermediaries and carry 

out business activities. The function of sharia banks, according to Article 4 of 

Law No.21 of 2008 concerning Sharia Banks, is as follows: a. collect and 

distribute funds to the community. b. carry out social functions through baitul 

mal institutions, namely receiving zakat money, infaq, alms, grants or other 

social funds and distributing them to the zakat management body (Aisjah, S., 

& Hadianto, A. E, 2015). 

Sharia banking is everything that concerns sharia banks and sharia 

units, including institutional business activities, as well as methods and 
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processes for carrying out business activities (Rizki, D, 2019). The rapid 

development of Islamic banking institutions is because Islamic Banks have the 

inherent privilege of a concept that is oriented towards togetherness. In this 

case, banking also has an important role in economic activities, in a country it 

certainly cannot bei se iparate id from thei flow of payme int traffic that use is 

moneiy as thei me idium. From this rolei, it can be i said that thei banking industry 

is thei life iblood or ce inteir of the i e iconomic syste im itse ilf (Choiruddin, M. N, 

2018). 

Teichnological advance is and de ive ilopme ints are i curre intly growing 

rapidly. Thei rapid de ive ilopme int of teichnology has had an impact in all fieilds, 

onei of which is thei banking se ictor. According to Bank Indoneisia Re igulation 

No.9/15/PBI/2007, "Eileictronic-Banking is a se irvice i that allows bank customeirs 

to obtain information, communicatei and carry out banking transactions via 

e ileictronic me idia, including ATM, Phone i Banking, Eile ictronic Fund Transfe ir, 

Inteirne it. Banking, Mobile i Phonei” (Afandi, M. A, 2019). 

Mobile i Banking is a banking seirvice i that applie is information 

teichnology and is a seirvice i provideid by thei bank to support thei smoothneiss 

and e iase i of banking activitie is. Thei rapid progre iss of information teichnology 

re ially supports the i spe ie id and e iase i of banking transaction se irvice is for 

customeirs who usei mobile i banking, wheire i use irs of PT's mobilei banking 

se irvice is. Indoneisian Sharia Bank as of March 31 2017 re iache id 7.4 million use irs 

(Shaikh, A. A., & Karjaluoto, H, 2015). 

 
RESEARCH METHOD 

Thei study in this reise iarch is qualitative i with liteirature i. Thei liteirature i 

study re ise iarch me ithod is a re ise iarch approach that involveis thei analysis and 

syntheisis of information from various liteirature i source is that are i re ile ivant to a 

particular re ise iarch topic. Documeints take in from liteirature i re ise iarch are i 

journals, books and reife ire ince is re ilateid to thei discussion you want to reise iarch 

(Eiarle iy, M.A. 2014; Snyde ir, H. 2019). 

 
RESULT AND DISCUSSION 

The Nature of Public Interest 

A. Undeirstanding Community Inteire ist 

According to Tidjan (Nuraini, S., & Budiandru, B, 2023), inteire ist is a 

psychological symptom that shows conce intration of atteintion on an objeict 

be icause i theire i is a fe ie iling of pleiasure i. From this deifinition, inteire ist is thei 

conceintration of atteintion or reiaction to an objeict such as a particular 
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obje ict or situation which is pre ice ide id by fe ie ilings of ple iasure i towards the i 

obje ict. Inteire ist is as a cause i, name ily the i driving force i that force is some ionei 

to pay atteintion to ceirtain pe ioplei, situations or activitieis and not otheirs, or 

inteire ist as a re isult, name ily e iffe ictive i e ixpe irie ince is stimulate id by thei 

pre ise ince i of a pe irson or an objeict, or by participating in an activity. 

Crowl and Crow (Basri, Y. Z., & Arafah, W, 2023) say that inteire ist is 

re ilate id to thei style i of move ime int that eincourage is a pe irson to face i or de ial 

with pe ioplei, obje icts, activitie is, e ixpe irie inceis, which are i stimulate id by the i 

activity itseilf. Inteire ist can bei e ixpre isse id through stateime ints that show that 

some ionei pre ife irs one i thing oveir anotheir, it can also be i manife iste id through 

participation in an activity, such as sports activitie is. 

Socieity is a group of individuals / pe iople i who livei togeitheir. Socieity is 

calle id "socieity" which meians social inte iraction, social changei and a seinsei 

of togeitheirneiss, de irive id from thei Latin socius which meians frie ind. Thei 

teirm community comeis from thei Arabic word syaraka which me ians to 

participate i and participate i. According to Karl Marx, socieity is a structurei 

that eixpe irie ince is organizational and de ive ilopmeintal teinsion duei to 

de iveilopme int duei to conflict be itweie in eiconomically divideid groups (Adilla, 

N., e it al, 2021). According to Eimile i Durkhe iim, socieity is an indeipe inde int 

obje ictivei re iality, indeipe inde int of thei individuals who are i its me imbe irs, 

socie ity is a group of pe iople i who livei toge itheir, mix for a long time i, theiy are i 

aware i that theiy are i a unity and theiy are i a living systeim Togeitheir (Putra, W. 

M., & Le istari, Ei. D, 2022). 

From thei deifinition abovei, it can bei conclude id that public inteire ist is 

a psychological symptom of humans which shows that theire i is atteintion to 

obje icts that givei rise i to fe ie ilings of joy or happine iss, giving rise i to a 

teinde incy to carry out activitieis to achieive i goals. 

B. Factors Influeincing Public Inteire ist 

According to Winkeil, thei factors that influeincei inteire ist arei 

"unde irlying mood". A peirson's mood can influeincei thei eime irge ince i of 

inteire ist. If someionei is in a bad mood thein theiir inteire ist is also not good. 

Vice i ve irsa, if some ione i has a good mood, thein theiir inteire ist will also be i 

good (Marume i, S. B. M, 2016). In this case i, inte ire ist arise is from factors 

within thei individual. 

Thei factors undeirlying inteire ist according to Crow and Crow are i 

inteirnal eincourage ime int factors, social e incourage ime int factors, and 

e imotional factors. Inteirnal factors can includei ne ieids re ilate id to thei physical 

and psychological. Thei eime irge ince i of inte ire ist in a peirson can also be i drivein 
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by social motivation, nameily gaining re icognition and appre iciation from 

socie ity. Meianwhilei, eimotional factors show a meiasure i of a pe irson's 

inteinsity in paying atteintion to a particular activity or obje ict (Mokhtar, N. 

H., e it al, 2019). 

Things that can influeincei a pe irson's inte ire ist are i thei eixiste ince i of a 

neie id, be iing re ilateid to past eixpe irie ince i, providing opportunitieis to geit thei 

be ist re isults, using various forms of te iaching such as discussions, group 

work de imonstrations and mass me idia. 

From thei opinion abovei, it can be i conclude id that thei factors that 

influe incei individual inteire ist are i: (Choi, J. M, 2018). 

1. Intrinsic Factors 

Name ily factors that originate i from within thei individual. Such as thei 

individual's mood, taleint, likeis without any outsidei influeince i. 

2. Eixtrinsic Factors 

Theise i are i factors that comei from outside i thei individual, such as re ice iiving 

praise i or gifts, good grade is, a good atmospheire i, and thei facilitie is available i 

in thei individual's e invironmeint. 

 
Interest in Paying Zakat Via Mobile Banking 

Thei deifinition of inteire ist can be i inteirpre iteid as e injoymeint of an activity 

without any compulsion. Basically, inte ire ist is a reilationship creiate id with 

some ithing that is outsidei a pe irson. Inteire ist will be i gre iate ir as thei re ilationship 

built be icome is strongeir. Crow and crow be ilie iveis that inteire ist is anything that 

trigge irs some ionei to carry out an activity (Alfadri, F., e it al, 2022). So it can be i 

concludeid that inteire ist is an activity that a pe irson doeis without any eile ime int 

of compulsion to achieive i a goal. 

Zakat is cate igorize id as social worship, name ily worship that useis asse its 

to build and providei we ilfare i for thei pe iople i, or known as maaliyah ijtima'iyyah. 

Manage ime int and distribution of zakat in accordancei with provisions will bei 

able i to alle iviatei pove irty in socieity (Madia, Y., & Rachmad, D, 2023). The i 

impact of zakat on thei e iconomy shows significant re isults, which can bei se ie in 

from thei increiase i in re ial Gross Domeistic Incomei (GDP). If thei zakat funds 

colleicteid incre iase i by 1 billion rupiah, thei e iconomy will grow by 0.12 peirce int 

provide id that otheir variable is must be i constant (Alam, A., eit al, 2022) In thei 

Qur'an Surah Al-Baqarah it is state id: 
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Me ianing: “And e istablish prayeir and pay zakat. and whate ive ir good you do for 

yourseilf, you will ce irtainly be i re iwarde id with Allah. Inde ieid, Allah is All-

Se ieiing of what you do" (Q.S. Al-Baqarah: 110) 

 

From thei veirse i above i, Allah commands Muslims to always preipare i 

theimse ilveis for thei last day, by doing deie ids that are i be ineificial for theimse ilveis 

such as praye ir and zakat, so that Allah will proteict theim in this world and thei 

heire iafte ir, whe ire i on thei last day pe iople i will apologize i. -the i unjust pe ioplei will 

no longeir be i use iful and the iy will occupy a bad re iside ince i (Al-Mubarakfuri, 

2017). 

Thei fe iature is containeid in it are i the i same i as the i fe iature is in an ATM 

e ixce ipt for cash withdrawals (Wiji Nurastuti, 2011, 111). Mobilei banking is a 

banking fe iature i application that is useid via a smartphonei with an inteirneit 

conneiction (Utami, P, 2015). Mobile i banking provide is se irvice is that are i 

practical and e iasy for custome irs to use i, and is e iquippe id with se icurity to keie ip 

customeir balance is we ill maintaineid. This seirvice i can also bei acce isse id via 

smart phonei or smartphonei using SMS. 

 

Public Interest in Paying Zakat via Mobile Banking 

Zakat is a re iligious command and is the i third pillar of Islam. Zakat is 

divide id into two, name ily zakat fitrah and zakat mal. Zakat fitrah is carrie id out 

during thei month of Ramadan, whilei zakat mal is zakat on asseits which can bei 

carrie id out throughout thei yeiar whein thei asse its havei re iache id thei nisab and 

haul. Zakat fitrah functions to purify thei soul, whilei zakat mal functions to 

purify we ialth. Apart from that, zakat give in by muzakki (zakat give irs) will re ially 

heilp e iase i thei burde in on mustahiq (zakat re icipie ints). Zakat is obligatory for 

e iveiry Muslim throughout thei world, including in Indoneisia (Abriyansyah, M., & 

Rohim, A. N, 2023). 

Thei de ive ilopmeint of IS/IT, including in sharia banking, has made i ve iry 

significant change is. Bank Syariah Indone isia has so far made i many innovations 

in seirving custome irs. Utilizing IS/IT is onei solution in deiveiloping busine iss and 

bank se irvice is. Onei of thei innovations carrie id out by BSI is by preise inting BSI 

mobile i. 

Bank Syariah Indoneisia (BSI) Mobile i is onei of thei distribution channeils 

use id to acceiss customeir accounts via smartphonei using thei 3G/4G and Wifi 

teichnology neitwork owneid by Bank Syariah Indoneisia, can be i installe id on 

Playstorei or Appstore i (Aisyah, S., & Site ipu , N. I, 2022). Afte ir be iing officially 

announceid on Feibruary 1 2021, Bank Syariah Indoneisia be igan re ile iasing BSI 
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Mobile i with updateid fe iature is and notification information, until now BSI 

continueis to improvei thei banking transaction systeim. 

Thei information obtaineid from thei bank re igarding the i numbe ir of 

customeirs using mobile i banking seirvice is has beie in impleime inteid sincei thei 

founding of BSI in teirms of thei use i of mobile i banking. Bank Syariah Indoneisia 

has se iein an increiase i in thei numbe ir of customeirs e ive iry yeiar from 2010 until 

now, this increiase i can be i se ie in from thei visits of customeirs who come i. to 

Bank Syariah Indoneisia who want to ope in an account (Wisangge ini, F. A., & 

Indrarini, R, 2023). 

From thei data above i it can be i concludeid that PT. BSI always incre iase is 

e iveiry month reigarding custome irs who opein this account beicause i onei of 

theim is mobile i banking. Thei re isults of this reise iarch found that useirs are i not 

ye it optimal in using BSI Mobile i due i to thei lack of use ir knowleidge i and theire i 

are i still customeirs who arei still comfortable i using transactions manually by 

coming dire ictly to thei bank. 

To furtheir maximize i and incre iase i customeirs using the i BSI Mobile i 

application, thei program carrie id out by thei bank is to marke it this product. 

Afte ir custome irs know more i about using BSI mobile i, customeirs are i more i 

heilpe id in e ive iry way be icause i of the i comfort and se icurity provide id by BSI 

mobile i so that customeirs do not heisitatei to usei BSI mobilei, using BSI mobilei 

save is use irs' time i without having to wastei time i que iuing at thei office i -ne iare ist 

branch office i or to thei ATM counteir to carry out thei transaction (Abbas, S. Z. 

M., e it al, 2018). 

This application can be i acce isse id via the i Android Smartphonei 

application. With this application, customeirs will find it eiasie ir to usei Mobilei 

Banking se irvice i transactions anywheire i and anytimei. Thein thei strate igy is not 

only that, so BSI also carrie is out promotional strateigie is. Mobile i Banking 

Optimization Strateigy in ordeir to optimize i thei use i of Mobile i Banking by PT. 

BSI has cre iate id se iveiral strate igie is so that thei use i of BSI Mobilei Banking can 

incre iase i and custome irs be icome i familiar with Mobile i Banking so that 

customeirs want to usei thei Mobile i Banking application. 

Aware ine iss of using mobilei banking can be i said to bei a growing fe ie iling 

in mobilei banking use irs to carry out theiir obligations in accordancei with what 

theiy alre iady know and undeirstand. Be icause i onlinei zakat has einormous 

poteintial for thei community's eiconomy, consideiring that thei Indoneisian 

pe iople i havei thei large ist numbe ir of Muslims in thei world (Nada, Ei. Q., & 

Wardana, G. K, 2023). And it cannot be i de inieid that Indoneisian Muslims are i 

also mobilei banking use irs who are i active i in banking activitieis. 
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Indonesian Sharia Bank Strategy in Attracting People to Pay Zakat 

Thei strateigy use id to attract peioplei to pay zakat still useis a fairly simple i 

strate igy. Thei strateigy use id in marke iting zakat products is through brochureis, 

banne irs, adve irtise ime ints, radio. As an appe ial to make i it eiasie ir for custome irs 

to distributei theiir zakat using se ive iral me ithods, nameily: via Bank Syariah 

Indoneisia mobile i, SMS banking, and BAZ/LAZ account transfe irs (Sidik, I., & 

Re iskino, R, 2016). As weill as informing about thei advantage is of Indoneisian 

sharia banks in colleicting zakat funds so that pe ioplei are i inte ire iste id in giving 

zakat through thei Indoneisian sharia bank Gunung Tua, which has distribute id it 

to peiople i who neie id it or thosei who arei e intitleid to reice iive i it. 

To carry out this strateigy, a marke iting mix application is cre iate id 

including: 

1. Strateigy in thei Product Seictor 

Products are i the i wants and ne ie ids of socie ity that can be i offe ire id by thei 

company. Bank Syariah Indoneisia displays thei conveinie incei and advantage is 

if pe iople i pay theiir zakat via mobile i banking at Bank Syariah Indoneisia, so 

that with this conveinieince i, pe ioplei are i more i inteire isteid in paying zakat. 

2. Strateigy in thei Promotion Seictor 

To providei information about what products a company has, promotion is 

neie ide id. Thei promotions useid still use i brochure is, radio promotions and 

otheir conve intional promotional me ithods, while i now we i have i e inteire id thei 

digital e ira, whe ire i almost eive iryonei has switcheid from liste ining to thei radio 

to beicoming a social me idia use ir. So the i zakat products available i at Bank 

Syariah Indoneisia are i still not known to many pe ioplei. 

3. Strateigy in thei Fie ild of Pe ioplei (Pe iople i) 

Thei public's de isire i to pay zakat at Bank Syariah Indoneisia is be icause i the i 

community or customeirs want thei zakat theiy spe ind or pay to Bank Syariah 

Indoneisia to be i cleian and ble isse id zakat, be icause i zakat can also be i 

distribute id to thosei who are i eintitleid to reice iive i it so that theiy can he ilp 

otheirs and fulfill theiir obligations as a pe iople i. Muslims pay zakat. Thei 

company's policy is to motivatei eimployeie is to geit customeirs by always 

providing training and guidance i or coaching to eimploye ie is so theiy can 

socialize i to poteintial customeirs to attract customeirs' inte ire ist in banking 

with Indoneisian Sharia. And e ive iry e imployeie i must contribute i so that thei 

stateid targe its can be i me it (Haris, A., & Zule ihana, I, 2022). 
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CONCLUSION 

Thei de ive ilopmeint of IS/IT, including in sharia banking, has made i ve iry 

significant change is. Bank Syariah Indone isia has so far made i many innovations 

in seirving custome irs. Utilizing IS/IT is onei solution in deiveiloping busine iss and 

bank se irvice is. Onei of thei innovations carrie id out by BSI is by preise inting BSI 

mobile i. Mobilei Banking is a banking se irvice i that applieis information 

teichnology and is a seirvice i provideid by thei bank to support thei smoothneiss 

and eiase i of banking activitieis. Rapid advance is in information teichnology 

gre iatly support thei spe ieid and e iase i of banking transaction seirvice is for 

customeirs using mobile i banking. Aware ineiss of using mobilei banking can bei 

said to be i a growing fe ie iling in mobile i banking use irs to carry out theiir 

obligations in accordance i with what theiy alre iady know and unde irstand. 

Be icause i onlinei zakat has e inormous poteintial for thei community's eiconomy, 

consideiring that thei Indoneisian pe iople i have i thei large ist numbe ir of Muslims in 

thei world. And it cannot bei de inieid that Indoneisian Muslims are i also mobilei 

banking use irs who are i active i in banking activitieis. 
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